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(C=Credit per rveek)(L:Lccturcs per rveck)(T=Tutorials per week)

MBA SBCOND SEMESTER

(C=Credit per rveck)(L=Lcctures per rvcck)(T=Tutorials per week)

A,\l n o\oJ

^,/
6

ilrf ^
o

(Effective frorn Batch 2019-21) Choice Based System, (CBS)Ycar MBA (Full Time) me,

s.
No.

Course Code Title
-adi-a
!!

a,

=oc
il

zz
I

U

'--9
o.:9

CORE COURSES C L I

I FT.CC.lOI Management Concept and
Process

85 15 100 4 a
J 1

) FT.CC.102 Managerial Economics 85 15 100 i+ J 1

3. F'T.CC.103 Accounting for Managers 85 l5 100 4 J 1

4. Organisational Behaviour 85 15 100 4 J 1

Course for Abilify
Enhancernent & Skill
Developnrent

5. FT-AE & SD.
105

Business and Legal
Environment

85 l5 100 4 J I

Total 500 20 15 )

S.

No.

Course Code Title EEE
io6F(a,x =oo

vtl 2A
o
Q

-a o!'--9)
.2,= w

CORE COURSES C L r

I FT-CC-201 Human Resource
Management

85 15 100 4 J 1

) FT-CC.2O2 Financial Management 85 15 100 4 J I

J FT-CC-203 Marketing Management 85 l5 100 4 J 1

4 FT-CC-204 Production and Materials
Management

85 15 100 4 J I

Course for Ability
Enhancement & Skill
Dcvclopnrent

5 FT.AE & SD.
205

Communication Skills 85 15 100 4 3 1

Total s00 20 l5 5

(Only For All Afliliated Colleges & Institutions) Vikranr University, Ujjain

FACULTY OF MANAGEMENT STUDIES

VIKRAM UNIVERSITY, UJJAIN
TWO YEAR M.B.A. (FULL TrME) PROGRAM

(Choice Based Systern)
(Effective from Batch 2019-21)

COURSE STRUCTURE

MBA FIRST SEN{ESTER

Syllabus,

FT-CC-TO4
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MBA THIRD SEMESTER

(C:Crcdit pcr rl'ccl()(L=[-ccturcs per u'cck)('f=I'utorials per rveek) (VC-Virtual Credit)

MI}A THIRD SE,MESTER _ LIST OF ELECTIVES
(An)'Tu'o Papcrs to he Optcd)

FT-EC-HRA-304 /305 (3A)- I'Iuman Resource Devclopment

FT-EC-FAA-304 /305 (38)- Security Analysis and Portfolio Management

FT-EC-FAA-304 /305 (3C)- Managcmcnt of Financial Scn,ices & International

Iiinancc

FT-EC-HRA-304 /305 (3D)- Managemcnt Information System

F-T-EC-SYSA-304 /305 (3E)- Quantitative Techniques

FT-EC-SYSA-304 /305 (3F)- Systcm Analysis and Design

(HRA means Human Resource Area, FAA Means Finance Arc:r ancl SYSA means System Area
respectively)

D
,N
Syllabus, Tryo Ycar NlIIA (Full 'Iinre) l'rogr':rmnlc, (Efl'cctivc li'onr Batch 2019-21 ) Choicc Bascd Systern, (CllS)
(Only lror AllAl'filiatcd Collcgcs & Institutions) Vikram Univcrsity, Ujjain

,l( /t

S.

No.

Co u rse
Code

'l itle
.-r;I
'd

In

go

vli a_ 2.

o.Y \J

CORE COURSES C L l'

I FT-CC-301 Organizational Change and

Quality Management
ti5 t5 100 4 J I

2 FT-CC-302 Advertising and Consumer
Behavior

85 15 100 4 J I

., FT-CC-303 Product and Brand
Management

85 15 100 4 J I

TiI-ECTIVI' COURSI'
(Any Tu'o)

4 F-r-tict-30{ Elective Course - I ti5 l5 r00 4 J I

t't-EC-305 Elective Course - 2 85 l5 100 4
a
J I

6 FT-SI'-306
S UNI NI t.] II I NTE IINSTII P

I'ot a I

50 4
(VC)

l5550 20+(J)

vC

--l
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MBA FOURTH SEMESTE,R

(C=Credit per wcek)( L=Lccturcs Pcr \r' cck)('[=1'utorials Pcr u,ecl<) (VC-Virtual Crcdit)

(AnY'l'rvo IlaPcrs to bc OPtccl)

FT.tiC-IrAA.]0{/J()5(]A)-Corlrtlratefaxatitrn

F'I- FIC-IrAA-d()l /J05 (1 Ii )- [i n trcp rcn cu rsh i p

IrT-tiC-SYSi\-{(){/{()5({(-)-Str:rtcgicNlanagctneltt

IrT-IiC-Hl{A-:10:t /J()5 (11))- Ilcttnolnics tlf I,:tlrour ltntl Intltrstrial llclations

FT-liC-SYSA-401/1()5(18')-Crcativitl'andlnnovation

IrT-I.]C-}|IrA-101 /.1()5 (1[.)- I-cgal l.rantcrr,ork of IIIIN{

(lIlLA nrc:lns [lunlan Ilestlttrce Arca, FA'\ NIe:tns Finance Area trntl SYSA nleillls S1'steltt Area

rcspectiveh')

tu
t,

vs\ ) t ,7
l1

D a

S.

No.

Cou rse

Code

'[itle
,'aA-
k)

qCqo
:J
L.=:

9G]

3

2.2 (,

=+'-
=-z
a.=\,

coltE (loLll{sES
C L T

I F'r-cc-101 Business Researcl-r

Methods

85 l5 100 4 J I

2 FT-CC-402 Internatiotlal 85 l5 100 4 J 1

3. Marketi of Services 85 15 100 4 J I

EI,IICI'IVE COUIISE
An 'fu'o

4. l"r'-EC-101 Elective Course - J tt5 15 100 4 J I

r"[-lIC-d05 lllective Course - 1 ti5 l5 100 4
a
J

6 F'T-CVV-406 Con'rprehensive V iva-voce

-l-otal

50 4

(VC)
1520+(l)\'

Sylrabuso Two year MBA (Fuil Time) progr-Amnre, (Effective fronr Batch 20lg-2r) choice Based System' (cBS)

(only For All Affiliated cottcgcs & Institutiorts) Vikram Unir,ersity. Ujjain

I

F'l'-CC-r103
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Schemc

1. Iiach pnper shall consist ol' tl5 rnarks in lixtcrnal liram ancl 15 Marks for

lnternal Continu es Iiv:rluatinn.

z. Internal Continues Evaluation ol'15 nrarks in cach subject shall be as belorv (Institutc

c:rn opt an\/ one Schems mc A (]I Il-I fbr Internal smcnt)

Sc'tt r:.ttt.,-A: I nternal Assessment shall consist 0f trvo Internal 'fests of l5 marks

eaclr, out of rvhich thc highcr of the tuo shall be consitlered the lntcrnal Marks

obtaincd b1' thc Stuclent.

Sc-t t t-.tt t'-B:

(a) Internal Test: 05 marks (There shall be 2 Internal Test in cverv subject' best

one shall be counted)

(0,) Assignment/P:rrticipation/Scminar Presentation/Attendance etc. of I0 marks

3. A Maximum 9f 2 papers in One Semester, he/she u'ill be allou'ed to carry the same

in next semestel. (A'IKT), ancl the canclidate rvill be required to have to pzlss such

papers belbre the encl of Fourth Sentestcr t-raminations. FIou'ever, the canclidate

fails in m0re than,l papcrs in lrro scntestcrs (2 llaJlcrs in tlne semestcr) shall not be

allou'ccl to avail thc atlvantage of A'l-K'l '

4. lf thc calcliclate l':iils in rnorc thatr 2 pape rs in one Scnrester, he/shc $'ill be

dcclared Iiail antl hc/shc rrill not br: given thc adrantagc ol'A'tK't'

5. 'f hcrc shall bc no A'[K'l' irt l"r'rurtlt Scrtre stcr'

6. .fhc minimunr passing marl<s in incliviclual pirper is .16.2, (including Iind Tcrm

Semester Iirarn and Intcrnal (]ontinues llvaluatirln) and 48%r mirrks in aggrcgatc ttt

qualil-v tlte senre stcr.

i. All thc provisions as stutcd in 1\'lli,{ Orulinance No'2711 nf Vikram llniversity are

applicablc tor thc alrovc coursc'

-{

\ I)l( D o

Syllabus, J.rv. yc,r MllA (Frrll 'Iinrc) prograrrrrrre. (Fillecti'c I'ror, []atch 20l9-2 l) Ch.ice llased Svstenr' (CBS)

(onlr, For All Al'l'iliatc<i (,-ollegcs & lrrstitrrtions; \i ikrartr []rrivcrsitr ' tiijain
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MANAGEMENT CONCEPTS & PROCESSES
(FT-CC-101)

(Effective from Batch 2019-21)
Scientific Management Approach to Management, System Approach to

Management, Human Relations Approach to Management, Principles of
Management.

The Concept of Planning, Process of Planning, Types of Plans,

Management by Objectives (MBO).
Process of Organizing - Span of Management and Levels of Authority,
Delegation of Authority, Decentralization of Authority, Line and Staff
Organization.

Nature & Process of Decision Making - Group Decision Making,
Guidelines for Effective Decision Making, Management by Exception.

Concept and Process of Management Control, Types of Control,
Principles of Controlling, Techniques of Management Control.

Suggested Readings:
Stoner and Freeman, Management, Prentice Hall, N. Delhi.

Koontz, O' Donnell & Wechrich, Essentials of Managernent- An International
Perspective, Tata McGraw Hill, New Delhi.

Peter F. Drucker, Management - Tasks, Responsibilities and Practice, Allied
Publishers, Ahmedabad.

Peter F. Drucker, The Practice of Management, Allied Publishers, Ahrnedabad.

Massie, Essentiais of Management, AITBS, New Delhi.

Terry and Franklin, Principles of Management, AITBS, New Delhi

o

o

a

a

a

$- "t#^r1\sp Irl
Sy abus, Trvo Year MBA (Full Time) Programme, (Effcctive from Batch 2019-21) Choice Based System, (CBS)

(Only For All Affiliated Colleges & Institutions) Vikrarn University, Ujjain
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MANAGERIAL ECONOMICS
(FT-CC-102)

(Effective from Batch 20L9-21)

Nature and Scope of Managerial Economics, Fundamental Concepts in
Managerial Economics, Role and Responsibilities of Managerial

Economist.
Law & Nature of Demand, Demand Determinants, Demand Forecasting,

Demand Function, Elasticity of Demand, Consumer Surplus.

Law of Returns and Production Functions, Cost Concepts, Cost

Classifications, Economies and Diseconomies of scale, Cost-Output

relationships.
Price-output decisions under different market conditions - Perfect and

Imperfect Cornpetition, Monopoly, Monopolistic Competition,

Oligopoly, Non-Price Competition.

Input- Output Analysis, Trade Cycle, Balance of Payments, Concept and

Measurement of National Income, Cost Benefit Analysis.

Suggested Readings:
Adhikary,M. Busiriess Economics., New Delhi, Excel Books.

Varsliney & Maheshwari, Managerial Economics, Sultan Chand, New Delhi.

Chopra, O.P., Managerial Economics, New Delhi, Tata McgrawHill.

Keat Paul G & Philips K.Y. Young, Managerial Economics, Prentice Hall, NewJersey.

Koutsoyiannis, A. Modern Micro Economics, New York, Macrnillan.

Trivedi M L, Managerial Economics,TataMcGraw- Hill, New Delhi.

Mehta P.L., Managerial Economics : Analysis, Problems & Cases, Sultan Chand & Sons, New

Delhi.

Mathur, N.D.( 2010 ), Managerial Economics, Jaipur:Shivam Book House

o

o

a

o

o

t_ \c?

r (l
Syltabus, Two year MBA (Full Time) Programme, (Effective from Batch 201.9-21) Choice Based System, (CBS)

lOnty ror All Affiliaterl colleges & Institutions) vikram University, Ujjain

)
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ACCOUNTING FOR MANAGERS
(Fr-cc-103)

(Effective from Batch 2019-21)

o Financial Accounting - Concept, Nature, Scope and Importance ,

Generally Accepted Accounting Principles, Preparation ofFinancial
Statements.

o Financial Statement Analysis - Ratio Analysis, Funds Flow Analysis.
o Management Accounting Concept, Nature, Need, Scope and

Importance; Marginal Costing, Accounting for Decision Making, Break
Even Analysis.

o Budget and Budgetary Control, Types of Budget - Flexible Budget, Cash
Budget, Capital Expenditure Budgeting, Zer o-B ase Budgeting.

o Responsibility Accounting, Value Added Accounting, Human Resource
Accounting, Infl ation Accounting, Environmental Accounting

Suggested Readings :

M Y Khan & P K Jain, Management Accounting,Tata McGraw- Hill, New Delhi.

Bhattacharya S K and Dearden J. Accounting for Management : Text and Cases, Vikas, New
Delhi.

Ashok Sehgal, Advanced Accounting, Taxmann Publication, New Delhi.

Hingorani, N L. and Ramanathan, A.R. Management Accounting., New Delhi, Sultan Chand.

Sharma & Gupta, Management Accounting & Financial Management, Kalyani Publishers, New
Delhi.

Jagdish Prakash & Nageshwar Rao "Prabandh Lekhankan"PrayagPustak Sadan ,Allahabad

Ravi M Kishore, Financial Management, Taxmanh Publication, New Delhi.

Vij, Madhu. Financial and Management Accounting. New Delhi, AnmolPublications.
Bhattacharyya,"Financial Accounting"Prentice Hall of India Ltd,New Delhi

Kothari,Rajesh,Godha Abhishek,"Management Accounting-Concept & Applications,Macmillan

,New Delhi

u-- n0trl

b

Syllabus, Two Year MBA (Full Time) Programme, (Effective from Batch 2019-21) Choice Based System, (CBS)

(Only For All Affiliated Colleges & Institutions) Vikram University, Ujjain
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ORGANIZATIONAL I}EHAVIOIJIi.
(FT-CC-104)

( Etl'ective li'onr lllrtch 2{119-21)

. Organizational Bel-ravior : Deflnition, Concept, Significance, Level

of Organizatiot-ral Behavior, Managerial Sl<ills Influencing OI3

. personality: Meaning, f)etern-rinant, I'ypes, 'fhcories of Personality- Trait

Theory and Fraud fheorY
. Attitude: Dellnition, Meaning. Con-rponents of Attitude.

. perception: Meaning, llletnents, Iractors h-r flr.rer-rcing Indiviclual Perception,

Process.
. Leaming: Meaning, I111-ectiveness o{'Learning'
o Motivation: Meaning, 'l-ypes, 'l-hcories o1' Motivation, Maslow's F{ierarchy of

Neecl, I-Iertzberg'l-ri,o Factor 'l'heory, Vroot.t-t's Expectancy 1'heory

. Leadership: Me aning, Style s of l-eadership, 'l'heories of Leadership-

Charismatics I-eaclership 'fl,eory, -I'rait 'l'l'reory, Contingency 'fheory

o Managel-neut of Conflict: Meaning,'l'ypes, Sources, I-evels, Process of Conflict.

. Cjror-rp: Meaning,'[',vpes o1'Croup, Gror-rp I)yrtarlrics, Groltp Decision N4al<ing

Lutltalrs Irrecl. Orgarlisittiottal Ilehaviortr'.Ncn' York. N4c(iran' I IiIl'

Robbins S.l).. Orsarlisatiorrill []cltat'iottr. NcN' I)clhi' t'l I l'

Mcshapc & Vonglinou,. Organisational lJchaviottr. 
-l'atta McCrari'- llill. Ne*' [)clhi

Srari. [].iVl. Irsvcholosical Dinrcnsions ol'Org.anisational Ile haviottr. I'.ltsle t\ oocl (llil['s- n\cr'r'

Jcrscl', [)rentice llall lllc.

Davis Kcith. Ilttmatr l]clraViotrI at Wo|l<. 'l'l\'lll' Ne rr' [)e lhi

Pareelt tJclai. Organisationitl Ilchai ioLrr'. Oxlirrcl. II]Il. \'lLtmbai

I lcrsel, paLrl alcJ lllarrchar.cl. Manase nrcrrt ol'Organisational Ilcltaviottr. [)t'cttticc I Iall of Inclia,

Nov Dclhi.

Urla SIel<[ararr. orgalisaliol lJehayiour, 
-l'N4l 

I. Nel' [)e lhi.

Johp W. Nerv Stront. "Orglinisational Ilehaviout. 
-['ata Mcgrarv. Nciv Dellti

I

,>1 IrY'
\^

Syllabus, T.rvo year MBA (Full 'tinrc) progr-runmc, (El't'cctivc li'onr llatch 2019-21) choicc llascd Systcrn, (CIIS)

(only l'or All Afl'iliatctt Collcges & Instittrtiorrs) viliranr Univcrsity, Ujjain
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BUSINESS AND LEGAL ENVIRONMENT
(FT-SS-10s)

(Effective from Batch 2019-Zl)

o Business Environment: Nature, Scope and its relevance in Business .

Decision Making,
o Political, Social, Cultural & Economic and Technological Fnvironment.

. WTO Provisions, Trading Block, Industrial Ecology and Recycling

Industry, Industrial Pollution - Air, Water, Land Pollution and Business

ethics.
o The Indian Contract Act 1872, Essentials of a Valid contract, Void

agreements,
o Performance of Contracts & its remedies.

o The Sale of Goods Act 1930 : Formation of a contract, Rights of an

unpaid seller,
. The Companies Act, 1956 : Nature and Types of Companies. Formation.

Memorandum and Articles of Association,

o Prospectus ,Allotment of Shares

Suggested Readings:
Francis Cherumilam, Business Environment

Adhikari, M., Economic Environment of Business

Sampat Mukerjee, Economic Environment of Business

Dwijendra Tripathi, Business Politics in India

Shukla M B,,,Business Environment-Text &Cases"Taxmann NewDelhi

Gupta, D.,Indian Govemment & Politics

Ruppuswamy,8., Social Changes in India

N D Kapoor, Mercantile Law, Sultan Chand, New Delhi'

Chawla, Bhasin & Garg, Mercantile Law,.Kalyani Publishers, New Delhi.

Ramaiya, A.Guide to the Companies Act' Nagpur, Wadhwa'

VSDatey,Business&CorporateLaws,Taxmann,NewDelhi

lr1)
1

t>
4

a o{ 2 Irt
dy

Syllabus,TwoYearMBA(FullTime)Programme,(EffectivefromBatch2}lg-21)choiceBasedSystem'(cBS)
i6,,rv no, All Affiliated cotteges & Institutions) vikram university, ujjain



Human Resource Management
(FT-CC-201)

(Effcctive fronr Batch 2019-21)

o Introduction: Concepts and Functions of Human Resource Management,

Role of Human Resource Managers, Meaning and Process of Human
Resource Planning, Job Analysis.

o Job Evaluation: Meaning, Objectives and Methods of Job Evaluation.
o Wage, Salary and Employee Benefits: Meaning of Wages/ Salary,

Minimum Wages, Fair Wages and Living Wages. Meaning and

Description of Fringe Benefits (Fringes / Employee Benefits /
Perquisites), Meaning and Types of Incentives, Factors Affecting
Fixation / Revision of Wages / Salary and Fringe Benefits, Methods of
Wage Fixation / Wage Revision, Methods of Wage Payment, Meaning of
Bonus and Objectives of Paying Bonus.

. Employee Recruitment: Meaning, Sources and Methods of Employee

Recruitment. Employee Selection: Meaning and Process of Scientific
Methods of Employee Selection. An Overview of Various Tests and

Interview Methods for Employee Selection. Process of Induction of the

New Employees.
. Training and Development: Meaning of Training and Development,

Process of Employee Training, Methods of Training Need Identification,

Methods of Training Delivery, Need and Methods of Training

Evaluation, Meaning and Goals of HRD, An Overview of Various sub-

systems (Process Mechanisms of HRD), Interlinkage of Various HRD

Sub-systems.
. Performance Appraisai: Meaning, Objectives, Process and Methods of

Performance Appraisal, Errors in Performance Appraisal.

r Trade Unionism: Meaning of Trade Union, Registration and Rights of
Trade Unions, An Overview of Trade Unions in India,

o Industrial Relations: Meaning of Industrial Relations and Industrial

Disputes, Reasons for Industrial Disputes in India, System of Prevention

and Settlement of Industrial Disputes in India.

. Grievanbe Handling: Meaning and Causes of Grievances, Process of
Grievance Handling, Model Grievance Handling Procedure'

. Management of Discipline: Meaning of Misconduct, An Overview of
various forms of Misconduct, Procedure of conducting Domestic Inquiry

against Indiscipline EmPloYees.

o ',/0 tg

,o
L

4'1 )tr
Syllabus,
(Olly Fo

Two Year MBA (Futl Time) Programme, (Effective from Batch 2

r All Afliliated Collegcs & Institutions) Vikram University, Ujjain
019-21) Choice Bascd Systern, (CBS)
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Suggested Readings:
Aswathappa, K. Human Resource and Personnel Management Tata McGraw Hill, New Delhi.

De Cenzo, D.A. & Robbins S P. Human Resource Management, New York, John Wiley.

Ivancevich, Human Resource Management, TMH, New Delhi.

Holloway, J. ed. Performance Measurement and Evaluation. New Delhi, Sage.

Rao and Das R.P., Cases in Human Resource Management, Himalaya Publishing House.
Monappa, A. & Saiyadain M. Personnel Management., New Delhi, Tata Mc-Graw Hill.

Rao V.S.P., Human Resource Management, Text and Cases, Excel Books, New Delhi.

Dwivedi, R.S. HRM in Indian Organisation, New Delhi, Galgotia.

Pareek, Udai. Designing & Managing Human Resource System, New Delhi, Oxford Pub. Co.

Stone, Lloyed and Leslie W.Rue, Human Resource and Personnel Management Richard D. Irwin,
Lllionis.

,wl1

ao

Syllabus, Two year MBA (Full Time) Programme, (Effective from Batch 2019'21) Choice Based System' (CBS)

(onty For All Affiliated colleges & tnstitutions) vikram University, ujjain
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FINANCIAL MANAGEMENT
(F',T-CC-202)

(Effective from Batch 2Ol9-21)
. Financial Management: Nature, Scope and Objectives, Finance

Functions, Profit Maximization v/s Wealth Maximization,
Financial Forecasting. Retail Finance and its importance.

. Leverages: Operating, Financial and Combined Leverage;
Investment and Capital Structure Decisions; Payback period,
Accounting Rate of Return, Internal Rate of Retum and Time value
of money methods.

. Cost of Different Sources of Raising Capital; Equity Capital, Debt
capital, Retained Capital, Preference Capital, Term Loan and Lease
Financing. Optimum Capital Structure.

. Factors Influencing Dividend Policy, Dividend Theories, Forms of
Dividend Policies, Types of Dividend, Dividend Payment Practices
in India.

. Management of Working Capital - Concept of Working Capital,
need and influencing factors, Estimation of Working Capital,
Inventory and Receivables Management.

Suggested Readings:
Hampton, John. Financial Decision Making. Englewood Cliffs, New Jersey, Prentice Hall
Inc.

Van Horner, James C. Financial Management and Policy, New Delhi, Prentice Hall of
India.
Ross, Westerfield & Jordan, Fundamental of Corporate Finance, TMH, New Delhi.

J.C. Van Horne, Fundamentals of Financial Management, PHI, New Delhi.

Weston Brigham, Managerial Finance, McGraw Hill, New York
I.M. Pandey, Financial Management, Vikas Pub.House, New Delhi.

P. Chandra, Financial Management, TMF{, New Delhi.

Khan & Jain, Basic Financial Management, TMH, New Delhi

Ravi M Kishore, Financial Management, Taxmann Publication, New Delhi.

Maheshwari, S.N., Financial Management, Principles & Practices, Sultan Chand & Sons,

New Delhi.
Rajesh Kothari & Bobby Dutta, Contemporary Financial Management, Macmillan, New
Delhi.
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MARKETING MANAGEMENT
(FT-CC-203)

(Effective from Batch 20lg-21)

o Marketing: Concept, Nature and scope. Marketing Environment
o Marketing Information & Research, Market Segmentation and

Targeting, Buying Behaviour. Understanding Consumer & Industrial
Markets

o Product Decisions, Pricing Decisions (Elementary idea Only).
. Channel Management, Promotion Management (Elementary idea Only).
o Marketing Control. Specific Marketing Issues : Rural Marketing, Retail

Marketing, Marketing of E-Business, Consumerism, Globalisation.

Suggested Readings:
Philip Kotler, Marketing Management Analysis, PHI, New Delhi.

Stanton & Futrell, Fundamentals of Marketing, McGraw Hill, New York.

McCarthy, Basic Marketing, Universal Book Sellers, New Delhi.

Philip Kotler & Armstrong Jr., Principles of Marketing : PHI, New Delhi.

Rajiv Lal, Quelch & Kasturirangan, Marketing Management- Text and Cases, TMH, New Delhi.

Czinkota & Kotabe, Marketing Management, Vikas Publications, New Delhi

Jayachandram S, Marketing Management, Text & Cases, Excel Books, New Delhi.

Suresh K, Green Marketing, ICFAI University Press, Hyderabad.

Saxena Rajan, Marketing Management, Tata Mcgraw Hill, New Delhi.
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Nature, Significance , Scope ,Role ,Functions of Production
Management, Relationship with other Management Functions, Different
Production Systems
Plant Location, Plant Layout, Product Design & New product
Development, Capacity Planning Process & Decisions.
Scheduling and Sequencing- Conceptual Framework, Industrial Safety
Management, Waste Management and Scrap Disposal, JIT Approach.
Materials Managernent - Principles, Value Analysis, Variety Reduction,
Material Handling, Classification and Codification.

Work Measurement Techniques - Work Study and Method Study-
Conceptual Framework of Statistical Quality Control (SQC) & TQM,
Maintenance Management, TPM.

Suggested Readings:
Adam, E E & Ebert, RI. "Production & Operation Management., New Delhi, PHI.

Amrine Harold T. etc. Manufacturing Organisation and Management. Englewood Cliffs, New
Jersey, PHI Inc.

Buffa, E.S. Modern Production Management, John Wiley (New York).

Chary S.N. Production and Operations Management, New Delhi, TMH.

Dobler, Donald. W & Lee Lamar "Purchasing & Materials Management, New York, Mc Graw
Hill.

Dilworth, James B. Operations Management : Design, Planning & Control for Manufacturing &
Services, Singapord, Mc Graw Hill.
Moore, FG & Hendrick, T.E. - Production / Operations Management, Honnewood, Illinois, R.D.
Irwin.

Manocha R.C., Production and Operations Management, Excel Books, New Delhi.
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COMMUNICATION SKILLS
(FT-SS-20s)

(Efl'cctive from B:rtch 2019-21)

Importance and Nature of Business Communication, Process of
Communication Channels and Media of Communication, Communication
Networks, Effectiveness of Communication.

Barriers and Gateways in Communication; Written Communication;

Writing Business Reports, Resume Development.

Communication in meetings, Oral presentation skills, Public speaking,

Facing Job-lnterview.
Listening Skills, Conversation Skills, Non-verbal Communication, Legal

aspects in Business Communication.

Feedback Skills, Counseling Skills, Negotiation Skills, Communication
on Disciplinary Matters.

Suggested Readings:
Bowman, Joel P and Branchaw, Bernadine P. "Business Communication : From Process to

Product", Dryden Press, Chicago.

Rao ,Nageshwar and Das R.P."Communication Skills" Himalaya Publishing House, Mumbai

Kitty O- Locker, B.usiness & Administrative Communication, TMH, New Delhi.

Murphy, Herta A and Peck, chaffles E. "Effective Business communications", Tata Mc Graw

Hill, New Delhi.

Pearce, C Glenn etc. "Business communication : Principles and Applications", John wiley, New

York.

Mehta D and Mehta N. K"A Handbook of Communication Skills Practices" Radha Publications

,New Delhi

K.K. Sinha, Business Communication, Galgotia Publishing House, New Delhi'
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Organizational Change and Quality Management
(Fr-cc-301)

. (fffective from Batch 2019-21)

o Concept of Organizational Effectiveness (OE) and Organizational
Performance (OP). Indicators of OE and OP, Measurement of O E.

. Types of Change. Force of Change. Resistance to Change. Overcoming

Resistance to Change.
o Process of Change. Lewin"s Model of Change. Golpin"s Model of Change

Management. Action Research Model of Change. Role of Change Agent In
The Process Of Managing Change.

o Meaning and Nature of Organization Climate, Dimensions of
Organizational Climate. Organizational Climate versus Organizational

Culture. Methods of Conducting Organizational Climate Survey.

r Power and Politics in Organization.
o Meaning of OD. Process of OD. An Overview of OD Intervention.
. Detailed Study of Various OD Interventions. Process of Introducing

Various OD Interventions.
. Meaning of Quality. Meaning and Process of Quality Management, Kaizen

and TQM. System of Quality ManagementAwards.
. Benchmarking, JIT, Quality Circles, TPM, SQC and BPR.

. ISO 9000 Certification. Comparison between ISO 9000 Certification and

ISO- 1 4000 Certifi cation.

Suggested Readings:
Change Management by Radha Sharma , Tata Megraw Hills Publication'

Luthans Fred, Organisational Behaviour.New York, McGraw Hill'
Robbins S.P., Organisational Behaviour, New Delhi, PHI'

Mcshane & Vonglinow, Organisational Behaviour, Tata McGraw- Hill, New Delhi

Staw, B.M. Psychological Dimensions of organisational Behaviour, Englewood cliffs, New

Jersey, Prentice HalI lnc'
Davis Keith, Human Behaviour at Work, TMH, New Delhi

Pareek Udai, Organisational Behaviour, Oxford, IBH, Mumbai

Hersey Paul and Blanchard, Managernent of organisational Behaviour, Prentice Hall oflndia,

New Delhi.
Uma Shekharan, Organisation Behaviour, TMH, New Delhi'

John W. New Strom, "Organisational Behaviour, Tata Mcgraw, New Delhi

Kavita Singh, Organization Change and Development, Excel Books, New Delhi

Sharma, D.D., Total Quality Management : Principles, Practice and cases, New Delhi: Sultan

Chand & Sons.

Besterlileld, D.H. et al., Total lity Management, Pearson Education Pte. Ltd., Singapore and

Delhi.
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Advertising and Consumer Behaviour
(FT-CC-302)

(Effective from Batch 20lg-21)

o Nature, Scope and Significance of Advertising, Legal,, Ethical and Social
Aspects of Advertising. Models of Consumer Behaviour.

. Advertising: Types of Media, Media Planning, Media Selection and

Strategy. Creative Advertising, Advertising Planning and Strategies.
o Introduction to Consumer Behaviour, Consumer Buying Behaviour,

Consumer Behaviour and Marketing Strategy.
o Factors in the study of Consumer Behaviour: Lifestyle, Motivation,

Attitude, Learning, Perception and Personality. Family, Groups, Social

Class and Cultural Influence on Consumer Behaviour,
o Various Buying Behaviour Models.
o Application of Consumer Behaviour. Issues in Formulation of Different

Marketing Strategies.

Suggested Readings :

Manendra Mohan, Advertising Management, TMH, New Delhi.

Aaker, Batra and Myers, Advertising Management, Prentice Hall of India, New Delhi.

Nomis, Advertising Management, Prentice Hall of India, New Delhi.

B.S. Rathore, Advertising Management, Himalaya, Mumbai.

Consumer Behaviour, Peter D. Bennet and H.H. Kes.

Kazmi g S.U.H. &BatraSatish, Consumer Behaviour, Excel Books, New Delhi.

Fundamentals of Consumer Behaviour, Douglas W. Meuot, Jr.

Consumer Behaviour, Walters and Paul, McGraw Hill, New York.

Consumer Behaviour, Shiffinan, L,G. & Kanuk, L.L., PHI, N Delhi.

4
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PRODUCT AND BRAND MANAGEMENT
(FT-CC-303)

(Effcctive from Batch 2019-21)

Product: Definitions & Features, Product Levels, Classification of
Products, Individual Product Decisions, Difference between Consumer
Products and Industrial Products, Consumer Adoption Process, Product
Differentiation
New Product Development: Factors Contributing to a new Product

Design, New Product Development Process, Product Life Cycle, Factors
Affecting Product Mix, Product Mix Strategies, Product Positioning
Brand Elements: Classification of Brands, Brand Identity,.Brand Image,
Brand Personality, Brand Architecture, Brand Equity, Brand Loyalty
Pyramid, Brand Equity, Factors Influencing Brand Equity, Different
Methods of Brand Equity Measurement, Brand - CustornerRelationship.

Successful Brands: Characteristics of Successful Brands, Brand
Strategies, Consumer Perceptual Space& Clutter, Brand Positioning,
Brand Extension Strategies, Brand - Product Relationship, Brand
Revitalization.
Other Branding Issues: Concept and characteristics of Industrial Brands,

Brand Building Issues in Services, Concept of a Retail Brand ,Key Issues

in Building Retail Brands, Classification of Retail Fonnats, Ethics in
Branding and Retailing, Marketing Research in Product and Brand

Management Areas

a

Suggested Readings :

Subroto Sengupta,, Brand Positioning, PHI, New Delhi.
S.A. Chunawalla,, Product Managernent, Himalaya, Mumbai.
Aaker, David A., , Managing Brand Equity, PHI, New Delhi.
Steward, P : Building Brands Directly, London Macmillan.
Murphy, John A. Brand Strategy, Cambridge, The Director Books'
Kapferer, J.N. Strategic Brand Management, New York (Freepress).

Czerniawski, Richard D. & Michael W. Maloney, Creating Brand Royalty, AMACOM.
Cowley, Don - Understanding Brands, London, Kogan.

Shrivastava, R.K., Product Management & New Product Development, Excel Books, New Delhi.

Verma, Harsh, Brand Management, Text & Cases, Excel Books, New Delhi.

M. Govind Rajan, Industrial Marketing Management, Vikas Publishing House Pvt. Ltd., New

Delhi.
Francis Cherunilam - Industrial Marketing , Himalaya Publishing House, Mumbai. l8
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SUNIMER INTERNSIIIP
(Fr-s't-306)

(Efltctivc from llatch 2019-21)

Sunrmcrlnternshipismandatorl,tocncou_ragethcskillsclcvelopmcntofMllAStudents(in
all/any specializctl functionai a"u1'1' tn order 1o cncourage practicnl thinking and applic:ltion

of Managcmcnt rnor"t.,rg" 
'iin"*i"'lg" 

"r 
ly.incss Etlrics":rntl Socill RcsponsiYcncss' Critical

Thinking Ilusiness aIt"f"'il,"ii"r'tti' tot"ing. lntl I nnovation' Ilusincss Iinvironmcnt and

Domain Kno$'lc<lgc, El'l'""ti;; Cun.t*'nit'tiun Lcadcrship rtntl Te:tln \York)' Studcnt shall bc

rcquirctl t() undertxkc (,-g,,;"il';;,,.tic:rl rr:rining in., n orgunifittion (lrrtspecti\.e ()f Sizc)

conncctcd rritlt lntlustn':ii"A"'"- C'*''"""' N(i()' Socirrl Work' lnl Corcrnment

hodv/MSMli/SSUttusinesslt,a rti..rrrip 
-ri.nrl 

. 
Solc-l) roprictor l'irrn, 'startup /Scn'icc

SccLr/Any' othcr t)pc 'f ,itt'";;";;lt,r or*anizntion / Unrlertaking / Ilusincss Bnterprisc /

F'ranchiscc/llusinc's uo's"/g'';;t;'ii;"" it"' Tl'" stuclcnt shall be solcll' and purcll'

:rsscsscd/cvaluated onl). un it.,. t nri, of perlbrmuncc.ol' prcsentation b:rscd on I'ractical thinking/

Application 0f M anage nr e,ri'r.".rr"as"/ communication/Ncgotiation/Mirnagcrial sliills lctrnt

during train inglint.'ntr'ip' il'i' 6'ni!"t'"ntotion shall tun'iitutt as n prrt 0f thc MllA Full

.rimc III scnrestcr .rn r in ntio.,",,n,t'rt nu .nr.1, 50 nrarks. 'fhc Assessment/ Ii'aluation *'ill be

rtonc b' a l,anel ,f Ir*,,-;;;;, ;r,,-, p.iring l-Icad/l)ircctor ,f thc Institutc and Onc lixternal

;-;;,i;.'' to bt :rppointcd br tltc I nir crsitr '

l.lrcstudcntslrallbcrcquiredtosubnlitaSclfl)cclarationliormccrtill'inghis/herofcornplcting
tlre Sunrnrer lntcrnship ,. n"..",,,. ,ii.."tions stn(cd utru',i". It shall bc the sole responsibilitl of

thc studenr :rs rrgarcrs ,rr,,liil* ,L iir" i".i,u.r,i,.' ,"tl Institutc antl l)ircctor (llcatl)/ Facultl' ,f

the Institute (uepartmcntj st,nil in n,, rrat, be rcsp0nsible lbr it' If:rt an1' stagc thc Sclf

l)cclaration gi'cn b1, th. .i ;;i;i;; is fuunt'l lirlse/untruc, appropriatc tnci-sures 
'rs 

pr.r'idcd in

tlre llulcs i Ilegulations "i",]r. 

-i,,i,,.,..it1 
shall rr" taxcn. lf a studcnt lirils to undcrgo thc

Summcr Inrcrnship ""u;;;;;.;;'p....ntotiun' 
hc/shr *'ill bc a*ardctl A'l.K'l'in thc abo'e

Subject.
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BUSINESS RESEARCH METHODS
(FT-CC-401)

(Effectiye from Batch 20lg-21)

Concepts of Research, Scientific Approach to Research, Types of Social
Science Research, Research Process and Planning for Research, Defining
Research Problem. Research Designs.

Sources / Methods of Collecting Primary and Secondary Data, Schedules
& Questionnaires, Interview, Observation, Scaling Techniques etc.

Methods of Data Analysis: Application of Mean, Mode, Median,
Geometric Mean, Harmonic Mean, Coefficient of Correlation, Regression
Analysis, ANOVA Analysis, t-test, z-test, f-test, chi-square test.

Research Report Writing. Elementary Idea about Statistical Software
Packages

Suggested Readings:
K.R. Sharma, Research Methodology, National Publishing House, Jaipur.

Kothari.C.R., Research Methodology, Vishwa Prakashan , Delhi
Bannerjee,S &Roy R"Fundamentals of Research Methodology"Kitab Mahal ,Allahabad
Asthana BN"Elements of Statistics" S Chand,New Delhi

o
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INTERNATIONAL MARKETING
(FT-CC-402)

(Effective from Batch 2019-21)

. Nature and Scope of International Marketing, Significance of
Intemational Marketing, Foreign Trade Concepts and Theories.

o Analysis of Intemational Marketing Environment. India's Current Export
Import Policy, Recent Trends in India's Foreign Trade, Institutional set-
up for Export Promotion, Export Houses, Export Documentation and
Procedure.

o Intemational Marketing Research, Organisational Structures in Foreign
Market, \4anaging International Marketing Communication and its Sales

Force, Emerging Trends in International Retail Business.
. Overseas Market- Product Strategy, International Product Life Cycle,

Pricing Decisions, Distribution Channel Decisions and Promoting
Products for Exports including Fairs and Exhibitions.

. Letter of Credit, Credit Risk Insurance with Reference to ECGC-
Functioning & Evaluation, Functioning of WTO, UNCTAD.

Suggested Readings :
Bhattacharya, B. Exporl Marketing : Strategies for Success, New Delhi, Global Business Press.

Joshi,R M "lnternational Business"Oxford, New Delhi

Keegan, Warren. Global Marketing Management. Englewood Cliffs, New Jersey, Prentice Hall
Inc.

Onkvisit, Sak and Shaw, J.J. International Marketing : Analysis and Strategy : New Delhi,
Prentice Hall oflndia.

Panda Tapan, Marketing in the New Global Order, Excel Books, New Delhi.

Terpstra, Vern and Sarthy, R. Intemational Marketing. Orlando, Dryden Press.

Walter, I and Murphy, T. Handbook of International Business, New York, John Wiley.

Vasudeva P.K., International Marketing, Excel Books, New Delhi.
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MARKETING OF SERVICES
(FT-CC-403)

(Effective from Batch 2019-21)

o Concepts, Nature, Emergence, Growth and Importance of Services,
Challenggs in Marketing of services, Service Classification.

. Marketing Framework for Service Business, Understandings Service
Market, Services and Consumer Behaviour in Market of Services,
Segmentation, Targeting and Positioning of Service Marketing.

o Marketing Mix in Service Marketing, Advertising, Branding Issues of
Services, Relationship Marketing, Retail Marketing.

o Marketing Information System and Marketing Research in Service
Marketing, Strategies for Services Marketing, Designing of Service
Strategy.

o Service Vision, Issues concerning Service quality and Quality Models.
. E-Marketing and Marketing of Services in Various Business Areas.
. Development of Service Market in Indian Business.

Suggested Readings :

Lovelock, Christopher H. Managing Services : Marketing Operations and Human Resources.

Englewood Cliffs, New Jersey, Prentice Hall Inc.

Lovelock, Christopher H. Service Marketing. Englewood Cliffs, New Jersey, Prentice Hall Inc.

McDonald, Malcom and Payne, A. Marketing Planning for Services. Butterworth, Heinemann.
Nargundkar R and T.K. Panda, Managing Customer Relationship in Service Industries, Excel
Books, New Delhi.

Bhattacharya C, Service Marketing, Excel Books, New Delhi.

Newton M P Payne, A. The Essence of Service Marketing. New Delhi, Prentice Hall of India.

Verma, H V. Marketing of Services. New Delhi, Global Business Press.

Zeithaml, V A and BitMBA SYLLABUS 2016-18 (CBCS)ner, M J Services Marketing. New York,
McGraw Hill.
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COMPREHENSIVE VIVA-VOCE
(FT-CVV-406)

(Effective from Batch 2019-21)
The Cornprehensive Viva-Voce Examination would assess the theoretical, practical as well as

behavioral competence of the candidate. The evaluation is panoramic covering the subjects taught in
the entire two-year program to examine the managerial skills the candidate is supposed to possess.

The viva-voce shall be conducted by the Examiner(s) as appointed by the Examination Committee of
the University/Director of the Institute and one internal faculty to be appointed by the Director ofthe
Institute jointly, as the circumstances may be.
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ELECTIVE COURSES FOR MBA III SEMESTER
(AnY Two PaPers are to be oPted)

I.IUMAN ITESOUIICE, DEVELOI'MENT
(FT-EC-HRA-304/30s)

(Effective from Batch 2019-21)

. Philosophy and Goals of HRD, An Overvier'v of Sub-systems (Process mechanisms)

of HRD. inter-linkage of various Sub-systems of FIRD Itole of IIRD Managers, Line

Managers and Top Executives in the Process of FIRD'

. E,ployee'I'raipilg: process of Emplol,ee Training. ltlentify'ing Training Needs'

pla,ning fbr'frain]ng. Ilvaluation of Trai.ing. Learning/'fr.i*ir-rg Clirnate'

. perlbrmance Af,praisal: Ob.lectives of Perfbrma,ce Appraisal' Process of

Perfbrmanc. appruirot. I'ertbrmauce Feeclback and I'erfbrr-nance cour-rselling'

Conrtt-tou llrrors in Perfbrr-nance Appraisal'

o lrmplol,ce l-.u1pctq,clnent: N4canirrg. Process anci \\/ays & Strategies' career I'latuipg

& I)ei,etopnleltt: Mcaning. I'roccss- ancl Wa..s & Stritegies' Ingreclierlts of Quality of

\\/ork Lile. wal,s anc'l Stratcgies to l:nhallcc the Lcvcl o1'QWL'

. Defi.ing l-ll{D Climate anc'l Din'rensions o1'}-{RD ctinrate. Evaluation of HI{D (Hl{I)

Auclit). Strategic I-ll{D' Organizational Lcarning'

Suggcstccl llcadings :

Sungarat{a.jtr.S.M..l.otalQrralityMatlagerlrerlt.NervDelhi.-I.ataMcCrarv-lIiIlPLrb.Co.L,tcl.
pareekand I{no, Designingard Managing Irumarr l{esource. Systems. oxfbrd & IuFl pr'rb. ['[ouse

French arld Bell, Organisation Developnrent' PI-ll' Nerv Delhi'

Rao, T.V.. llecent Expe riettces in l-ll{l)' 
-fMll' Nerv Delhi'

Pirreek,L]clai.Evalttzttionol.lIRI).JaipurI{arr.atPrrblicirtiorls

I{ao'l'.V.. Ill{D Atrdit- Oxlbrd tBI\4' Mtrnrbai'

Kan.jiCopal&AslrelN4iI<e-l00Metlroclsfbr.I.QM.I{esponsel]ooks'sagePrrblicatiolls.Nerr.
Dethi.

Kharrdrvalla. Pracleep (1988). Irottrth F:ye. Allahabad: A'll' wheeler Pgblishirrg

Margaret. Anne I{eid. IJan'), l}arrington & Marv I}rou'tl. IIrtt:l1atr Ilesottrce l)eveloprrent"

l'ittttr.tclc. Nerr Dclhi.

Khandrvalla. l)radeep (2003). corporare creativity. 'l-ata Mccrar'v Ilill PLrblishing CorIparrl' Ltd'

,l-apomev Dev (2011). Ilurran l{esottrce Developtnent: 
-['heory and Practice' Ane llooks Pvt' l-td"

New Delhi.

Bedia,D D,Padrnwat Anand ent Management"Zerrith Publi ions.Delhi,20l 2
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SECURITY ANALYSIS AND PORTFOLIO MANAGEMENT
(FT-EC-FAA-304/30s)

(Effective front Batch ZOt'l-Zt)

Investment Return and Risk, Operations of Indian Stock Market; New

Issue Market; Listing of Securities; Cost of Investing in Securities;

Mechanics of Investing; Markets and Brokers; Investment Companies;

Investment Al ternatives.

The Return to Risk and the Investrnent Decision; Government Securities;

Investment Instruments of the Money Market; Fundarnental and

Technical Analysis, Efficient Market Theory.
portfolio Management - An Optirnurn Portfolio Selection Problem,

Markowitz Portfolio Theory, Sharpe Single Index Model; Capital Asset

Pricing Model.
Optimurn Portfolios - Constructing the Optimum Portfolio, Portfolio

Investment Process; Bond Portfolio Management Strategies; Investment

Timing and Portfolio Performance Evaluation.

Portfolio Management in Mutual Funds: Nature Scope and Types of MFs,

uTI, Concept of NAV, Regulation of MFs, Taxation and MFs.

Suggestecl Ileaclings :

Avdhirni V. A.. Securitv analvsis ancl I)ortlolio I\4anaser-r.rent. liirralaya PLrblishirrg Hottse.

B6allir, V.K. Irtyestrnelt Nlagagentent:Securitl Artallsis attd Porttblio Mtrnagetnetrt.Nerv Delhi.

S.Chand.

Fischer. Dorralcl lr. and.loardarr. Ilonald.l. Sccuritl,Arrall-sis and Portfirlio Matlagetnetlt' Ner'r'

Delhi, PHl.

D5anesh Khatri.". Securitl, Analysis and Portfblio Managerrent" Macmillarr . Neu' Delhi

Bltalla. V.K. Investment Manaseutent:Secu|itv Anall'sis and Porttblio Martaset-nent.. I)elhi.

S,Chand.

Eltorr. Edwin.l and Crr.rber, Martirr.l. Moderrr Portfolio-l'heory zrnd Investnlent Analvsis. Neu'

York".lohrt Wiley.

l-ee, Clterrg F. etc. Secr'rrit1' Analysis and Portfblio Matragement' Scott' Foresmnn'

Markorvitz-. llarry M. Mean. Virrizrnce Arraly,sis in Portfbtio Choice ancl Capital Markets. I-ondon.

llasic lllacltrvell.
I{. p. I{ustagi. Security analvsis and Portfolio Matraset'netlt. 

'l'axt.nan Ptrblicatiorts

Ita.jesh chnkrebart;- and I)e. capital Markets irl Irrdia. Sage Ptrblicatiotrs.

Syllabus, Trv
\ d) lrf

o Yea

(Only For All Affil
rMl}A(FullTime)I,rogranrmc,(EffectivefrornBatch20lg-21)Choicel}ased
liated Collegcs & lnstitutions) Viliram University, Ujjain

Systenr, (CBS)



MANAGEMENT OF FINANCIAL SERVICBS

AND INTERNATIONAL FINANCE

(FT-EC-FAA-304/30s)
(Effective from Batch 2019-21)

o Financial System and Markets; concept, Nature and Scope of

Financial Services; Regulatory Framework for Financial Services;

Management of nisf< in Finuncial Services; New Financial Products and

Services; Innovative fi nancial Instruments'

. Mutual Funds; Types/classification of Funds, Reasons for Slow

Growth. Merchant Banking; Meaning, Scope and Services of Merchant

Banks. Managing of Issue ihur., and Bonds; Debt Securitization; Credit

Rating; Credit Cards'

o Venture capital; concept, Meaning, Features, Scope of venture

Capital and Method of Venture Financing. Factoring, Forfeiting and Bill

Credit Discounting.
o lnternational Financial Management: Nature, Scope and

Objectives, Intetnational Financial Systern and institutions; IMF' World

nant . Foreign Exchange Market and its Functions'

o An overview of Financial Derivatives - Future; Forward

Agreement Future Agreement. options; Put option, call option, Hedging

urid Crrr.ncy Swaps, International Cash Management'

Suggested Readings :

Bhatla, V.K. Manag.,rE,1, of Financial Services' Annrol' New Delhi'

Bhalla, VK. And Dilbag, Singh. International Financial Centres' New Delhi' Anrnol'

Ennew C, Trevor Watl<ins & Mike Wright : Marketing of Fipancial Services' Heinemann

Prof'essional Pub.

Gordan, E and K. Natra.lan Ernerging Scenario of Finarrcial Services, Hirnalaya

Publishing House.

Abdullah, F.A. Financial Management for the Multinational Firm' Englewood Cliffs'

New JerseY. PHI.

Bhalla. V.K. lnterrrational Financial Management' New Dethi' Anmo['

Buckley, Adrian. Multinational Finance' New York' PIil'

A.P.G. Apte, International Financial Management' TMH' New Delhi'

w- ? {/\
,A1
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Ycar MllA ( Fu II'f i nrc) l'rttgra trt nte, ( t)I'l'cct ivc frtlnr llatch 2lll9-21) Choicc llascd Sl'stern' (CBS)v ) r
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Ma nagement Informatio SYstem

(FT-EC-HRA-304/3os)
(Eft'ective from Bntch 2019-21)

Management Information System Design - Defining the Problem, System

Objectives, Determining infonnation needs, sources, Development and

selection of alternative design.

Information system for Decision Making, Basic Information System

Related to Finance, Production, Marketing and Human Resources' Recent

Trends in MIS.
MIS and Decision Making - Phases of Decision making process, MIS

support at each of the phase of Intelligence, Design & choice'

Programmed v/s Non-Programmed Decisions'

Basic Inforrnation Regarding Enterprise Resource Planning and Related

Soft-wares. Basic Information Regarding HRIS and Related Soft-wares'

Basic Information Regarding Market Database'

consumer Price Index Numbers, wholesale Price Index Numbers,

System of Sensex. Rating Agencies in India'

Suggested Readings
Burch, Johrr attd Grtrdrritsl<i Gary' lnfbrtration S1'sterns : ]'heory ancl Practice' Nerv York' 'lohn

Wiley.

Davicl, Van Over. Fourrclations o1'[-]usiness Systetls. Irort Wortlt, Dryder]'

Eliason, A.L. On-l-irre llrtsirress Cotllputer Applications" Cliicago' Soience Ilesearch Associzrtion

Estrada, Susan. (iorrnecting to the lnte t'tlet. Sebastopol. c A' o"Reilly'

lnfbrr-nati., S'stenrs lbr Moderrl N4.nagentetlt. Iiobert c.M,rdic"loel E' lloss' Jat,es It' claggct

PIll. Nerv Delhi.

Managernent Inlbilnation Systetl1s. corclon Il Davis.M.ll. olson. Prentice llal[' Nerv Je rsey

z0 t) W .D
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Quantitativc Tech niq tres

(FT-EC-SYSA-304/3os)
(Effcctive fronr Ilatch ZOt'l-Zl)

Introduction to Quantitative Techniques' Concept Model Building for

Business Decisiois. Role and Scope Models in Business and Industry'

Matrix Algebra Determinations. Solving linear equations by using

matrices. Applications of Matrices to value Analysis' Output Model in

Matrices.

probability: Rules of Probability - Binomial,_Poisson and Normal

Distribution - Their Applications in Business and Industrial Problems

- Baye"s Theorem and its Business Application'

Linear Programming- Mathenatical formulations of Linear

Programming, Lrupt,,ical Analysis' Simplex method of Linear

frof.u,rrnin[, Transporlation and Assignment Models'

Probability Theory - concept of Probability, basic Laws of Probability'

Conditional Probability, Game Theory

Application of Differentiation and Integration Maxima, Minima'

Average Cost, Total Cost, Marginal Revenue, Average Revenue and

Total Revenue - Consumer Surplus and Producer Surplus'

$usgested Readings:

i. qruntitative techniques- Dr' M'M' Varma & R'K' Agrawal'

2. Quantitative techniques- C'R' Kothari'

3QuantitativetechniquesformanagerialDecision.U.R.
ihrivastava & G.V' Shenoy, S'C' Sharrna'

4. Quantitative techniques in Mgmt' - N'D' Vohra'

5.Qirantitative Methods : D'R'Agarwal

6. iundamentals of Statistics : D'N' Elhance

\1

a

o

a

I
)l tr

W*
e) Programme' (Effective from Batch 2019-21) Choice Based System' (CBS)
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SYSTEMS ANALYSIS AND DESIGI\
(FT-EC-SYSA-304/30s)

(Effective I'ronr Batch 2019-21) (3F)

Overvielv of Systerns Analysis ancl Design; Softrvare applications today - the

changing ,..nurio, - Introduction to different rnethodologies and Structured System

Anallsis - problem identiflcation - requirernent analysis : tools and techniques -
t'easiilility analysis - operational. Technical and economical f'easibility - details of

SDLC approach. Business Systems Concept; System Developrnent Lif-e Cycle; Project

Selection; Feasibility Study. Tool fbr Analysis and Design of Business Systerns;

Methodologies Available; Need fbr Structure<i Techniques; Structured Techniques

Available. System Requirement Specification and Analysis; Data Florv Diagrams;

Data Dictionaries; Process Organisation and Intersections; Decision Analysis;

Decision 'l'rees and Tables; Expansion. Explosion and Norrnalization, Detailed

Design: Modulzrtion; Module Specification; Irile Dcsign; Data Base Design. Systetl

Co,trol and euality Assurance: Docurnentation 1-ools; Testing'l-echnicl-res Available;

Systeur Controls ancl Audit Trails; Systern Aclninistration and Training: Conversion

ona Operations Plan. Iilardware and Soltu'are Selection; Flardrvare Acquisition;

Belchrnarkilg" Vendor Selection" Operating Systerr Selection, Langtlage Processors,

perfbrntancc a1d Acccptance 'l'esting Criteria. Managing Data Proccssing in an

Orga'risation: f)ata }rroclssing Setup: Pro.iect Manageurent 'l-cchniqr'res fbr Managing

Sofhvare Prolects.

Suggested Readings :

I . tI]Uawr yzkiewycz,Tntroduction to Syste*s Arralysis & Desigrr, PHI, Nerl Delhi'

2. Edward y. Design of On-l-ine Computer System, Englervood Cliffs, N. J. Prerrtice Ilall'

3. Ar,vad. Elias M. Systems Analysis and Desigrt.. Ner,v Delhi. Ptll.

4. Coad. peter and ddward, youidon. ob.iect orierrted Analysis. Englewood Clifl New .lersey.

Yourdon Press.

5. I-lawryszkiervyez, I.T. Introdr-tctiorr to Systems Analysis.and Design' New Delhi' PIII'

6. Macro, 'r.D. Structured Arralysis and Systern Specitication, New Delhi, Yourdon Press'

7. Ra.jaraman, V. Analysis a,d besigrr ol lrrlbrrration Systems' New Delhi, PFII' 29

M-.N6't
Syllabus, Trvo year MIIA (Full rimc) progrAmnre, (Elfcctive fronr llatch 2019-2 l) Choice Bascd Systcrn' (CBS)

(only For Alt Affiliatecl Colleges & Institutions) vikranr University, LJjjain
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ELECTIVE COURSES FOR MBA IV SEMESTER
(Any Two PaPers are to be oPted)

'"H3H1-ffimj".
(Eft'ective from Batch ZOtO-Zt)

Basic Concepts of Income Tax; Residential Status of a Company;

Computation of Income under Different Heads of Income.

Set off and Car:ry forward of Losses, Deductions and Exemptions for

Corporate Assesses, Minimum Alternate Tax (MAT)'

Meaning and Scope of Tax Planning and Location of Undertaking, Type

of Actiiity, Ownership Pattetn, Tax Planning Regarding Dividends

policy, Issle of Bonus Shares, Tax Planning Relating to Amalgamation

and Merger of ComPanies.

Tax considerations in respect of Specific Managerial Decision like Make

or Buy, Own or Lease, Close or Continue, Sale in Domestic Markets or

Expoits; Replacements and Capital Budgeting Decisions, etc.

Tax Planning in respect of Managerial Retluneration, Foreign

Collaborations 1nd Joint Ventures; Double Taxation Avoidance

Agreements.

Suggested Readings :

Ahu.ja, G.K. & Gupta, fravi Systematic Approach to Income Tax' Allahabad' Blrarat Law House

Ranina, H.P. Corporate Taxatiorr : A Handbook. New Dethi' oriental Law House'

Singlrania, V K' Direct Tax Planning & ManagelTlent'-I"axman Pub,

Srinivas E.A. Handbook of corporate Tax Planning. New Delhi, Tata McGraw Hill'

Singtruniu, V K. and Sirgnuniu kapil, Direct Tax Planning & Marragelnent, Taxman Pub'

a

o

a
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ENTREPRENEURHSIP
(FT-EC-FAA- 404/40s)

(Effective from Batch 2019-21\

Concept of Entrepreneurship. Process of Entrepreneurship' Entrepreneurial Motives'

Enablers of ent."fr.nzuriat Inteltions' Entrepreneurial Competencies'

cl.raracteristic Features of Corporate Entrepreneurship. Diff'erences between

Entrepreneurship and Intrapreneurship'

concept of Social Entrepreneurship' Difterences between Normal

EntrepreneursandSocialEntrepreneurs'NeedandBenelitsofSocial
Enterprise. Diff'erences between Social Enterprises and Social Responsibility of

grtin.tt. Ethical Issues in Entrepreneurship'

Benefrts of Women Entrepreneurship Status of Women

Entrepreneurship. Ctlutttngtt in ..Women Entrepreneurship

iacilitators of Women E'ntrepreneurship'

Relationship among creativity, Innovation and Entrepreneurship'

Environmental scanning fbr New venture creation. Developing Business Plan fbr

New Venrure creation. Market orientation and Marketing Skills fbr

Entrepreneurs. Marshalling Resources tbr New Venture Creation'

32137

EntrepreneurshiP.
Barriers and

Advantages of FarnilY Business,

Global OPPortunities fbrCharacteristic Featltrcs of liar-nil1' lltlsittcss'

Problems in Managirrg lf amill' Busit'lcss'

IJntrepreneurs.

a

Su ggestecl ll'ead i ngs :

Raj Shankat.- "1:nt|epretrettrsltill'lllteorv allcl practice'"' V'jol'Nlcole Irllprirlts l)vt tcl' clrenrrai

2012

Kuratko. [...r). & ]_rodgetts.M.R.. 
-.Entreprerrerrrship 1'rre.r.v. I)r.cess. practice ((rthed)' 

-['lr,rso'

Sottth \\/estet'tt l)ttb' S irtgapttrc'

Desai Vasart...[)ruaurics oll:).trepreneurshil.l Developnrertt attcl Marlagell]ellt, Hirrlalay'aPUL-l

H()ttsc. M tlrrlbai. l()0tt'

Kharrka.S.S....Ltttrept.etletrr.sltipDer,cloptlletlt"..S.CIrarlciallclCo'I-tcl.Nerr,Dellti.}{erisedEcl.
2012 , -...-+-.'.-'.,i, 'rrg Pvt l-td' I)elhi' 20ll'
Molrarlty..S.K...'l]tttlclatlterttalsof[ilrtrepl.erlettrship...l)LIlLeartlt-
Proceec.littgsofLl)t'.solXtlt[}ierlrrialCont.eretrceottl.,rttreprellettrsltip,Vol.l&lI,[}o<lkrr'ell
Publishers. t)elhi. (20 I 3)

ProceeclirtgsofE,Dl,.sofXltlrBienrrialCortf.erettcetlttlitltreprerterrrship.Vol.I&ll.Botlkrvell
PLrblishers. Delhi. (20 I 5)
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STRATEGIC MANAGEMENT
(FT-EC-SYSA-404/40s)
(Effective from Batch 2019-21)

Nature, Purpose, Imporlance and historical evolution of Business Policy'

Concept and appliruiion, of Corporate Strategy, Strategic Management :

Definition, model and Process'

Strategy Formulation : Strategic Intent - vision, Mission, Purpose and

objective,, co,'..pt of Core-Co.p.t.ncy, Chief Executive & Board,

work of Top Management in S^trategy Formulation, Strategy and

Structure.
Environmental Analysis : E,nvironmental and organizational Appraisal'

SwoT Analysis, Experience Curve, Competitive Advantage of a Firm,

Strategic Profile of Firm'
o Strategic Alternatives and Strategic Choice

. Strategic Implementation, Activating Strategies'

Impleilentation, Functional Implenrentation'

Implementation,strategyEvaluation'strategicControl'
control, Techniques of sirategic Evaluation & control.

33137

Structural
Behavioural
Operational

o

Suggested Readings :

Azhar Kazmi, gurin.,iPolicy & Strategic Managemetlt' TMH' New Delhi'

P.K. Ghosh, Business Poticy-strategic Planning and Mgrrrt', Sultan chand and Sons' New Delhi

V.p. Michael, Business Policy and Environment, Sultan cliand and Sons' New Delhi'

Kachru, Upendra, Strategic Management, Concepts and Cases, Excel Books, NewDelhi.

R.M. Srivastava, corporate Strategy and Planning, Hin-ralaya Publishing House' Murnbai

R. Naniundaiah, Strategic Planning and Business Policy. Himalaya Publishing House' Mumbai

I o--.- 1-:--'il(t 
)l q

SYllabus, llrvo
(OnlY For All

% 1d\ )

Ycar MIIA ( Irull'[inre) Progratnme , (Effective fronr Batch 2019-2 l) Choice Bascd System' (CBS)

Afl'iliated Collegcs & Institutions) Vi lirarn Univcrsitl', Ujjain
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ECONOMTCS OF LAI}OI]R AND

INDUSTIIIAL REI,ATIONS
(FT-EC-HILA-104/40s)

(El'lective from B:ttclt 2019-21)

. Mea6ing of IndLrstrial Relations. Contmon Reasous gf lnc'lr-rstrial Disputes'

. Trade unionis,r i,India :Mcaning of 'fracre Uni.n. r'he Tracre LJnior-r Act. 1926. curre,t

Status of rracic Unions ir-r Inclia. problems of"fracle LJnions irr lndia anc'l Probable Solr"rtions'

. Industrial Employnrent (Stanciing Orc'lers) Act' 1946'

o Inclustrial DisPutes Act, 1947'

. Workers Participation in Management'

o Collective Bargaining ancl Negotiation'

. GrievarnceHancllir-rgManagen-]ent'

. Management of DisciPline'

r Governnlent System of l 'abour Aclministration ln lrrdia'

o wages. Dearrress Allorvance. Bouus and Fringc Ileneflts S-vstenl In India'

Suggested lLeaclings
Kochan, l'.A. arrcl Kittz- [lenry". C]ollective Bargainirrg ancl IR' Ilot-ner'voocl Illinois Il'ichard D'

I ri sh.

Manrkoottrim, K.-l-radc Uniot-tistr. M1',th ancl Ileality' Ncu'Delhi' oxlbrd University"Press'

Niland.l I{ etc.'l'hc l:ruture ol'lrrcltrstrial I{elations' NerV Dclhi' Sage'

PapoIa..lS&I{odgers.C'[,abotrrlrtstitutiolrsanclEcot-tot-t-ticDeveloprnentinlrrdia.Geneva.
lLO.

Arora i\'1'. lrrdurstrial I{elations' Excel t}ooks' Ner'i'Delhi'

Itantasrvamy.E.A.Tliell,ayonSpinrrers.flreStrategicMatlagementoflndr.rstrialRelatiorrs.Nerv
Delhi, Oxford UniversitY Press'

Virmani, B.R, Participative Management vs. collective Bargaining ' New Delhi' Vision Books'

Webb, Sidney g wedu, Beadtrice] tndustrial Democracy. Melbourne, Longman'

Personnel Management and Industrial Relations, P'C' Tripathi' Sultan chand & Sons' New Delhi

DynamicsoflndustrialRelationinlndia,C.B.Mamoria,Himalaya,NewDelhi.

Modern Labour Law arrd IR, Srikarrta Mishra, Sultan Chand & Sons, New Delhi.

Industrial Relations in tndiu' V.P. Miclrael, Hirnalaya Publishing, New Dethi.

vD$?s)1>l rl
Sy tlnbus, 'l'rvo Ycar MllA (

1

Full'[inrc) Progril tlt nte' (Effcctive from Batch 2019-21) Choice Based System' (Clls)

(only F-or All Affiliated Co llcges & tnstitutions) Vi kra rn [J n ivcrsit;-', Ujj a in



o Nature of Creativity. Convergent Vs Divergent Thinking and Their relationship with

CreativitY.
. Individual Creativity Vs Team Creativity' Factors that.affect Irrdividual Creativity'

Factors that aftect i.u,, creativity. creative Personality and Blocks to creative

PersonalitY.
. Various TLchniques of Creative Problern Solvirrg'

o Innovation irr Organizations: Meaning. Process.,Types" Levels' Influencing Factors'

o Innovation Sponioring Capability. Cfirnate / Ctrlture required tbr creativity and

innovatio, in 
"d",.it;ions. 

Retationslrip between Creativity' Innovation and

3s137

CREATIVITY AND INNOVATION
(FT-EC-SYSA-404/4os)

(Effective fronr li:rtch 20lg-21)

r)

2

entrePreneurslt iP

Suggested Rcadings:

Arlrabile.l-.N,I(199(l).Creatir,it)'inContext,I}ouldcr.C]O:\\/estr'ierrPI.ess.

RarrtltlF'(19(19).Cl.elltir.el,crstllritntlCreatir,cl,rtlcess.NetvYork:}lolt.lliriellar.t.arld

Witrstotl.

crsiksze rrtrrrilrall,i" N,l. ( lgg6). Crcttrivirl,, .fIrrv tttrrr trtc psych,rog, of' rfiscove q' u,rr ittvetrrirttt'

New York: HarPer Collins'

4. Csikszentrnihalyi. M' (1996)' Creativity: f lou'antl the ps1'cltologv of ttiscovery antl invcntion'

Neu' York. N\': I-larPclC'ollrns'

L..rrrrcsto. Villatba (lrcl.) (2009). Melsuring crctrtiYitl" ('ttnferettca I',t'rtcactlittg's ttf tlrc

Cottfbrertc'e rtrr "Cutr C'reulit'il)'ba trlettstu'ari?" helcl itl Brussels durirlg May 213 -29' 2009 ('t'he

Eur.pealt Ye.r olCreatir,'it1'. & lrtnovatiorl) orgarrizecl by'Directorate (ietteral fbr lld,catio.' &

curtLrre t.getlrer u,it. the certr.e lbr Researc. o. Lil'e-lo,g Learni.g (cRL.r-t,) of t'e J,irt

ResearchC]etttre(JI{C).E,uropeattC]orllrllissitllr.Brttssels:IlttrtlpeirrtCorrtrlrissiotl'

Garcllter,Fl'(1993).C)r.eatirrgttlittcls:Attattatotllvofcreatir,ityseeltthrottglrthelivesofFrettcl.

[:/instein. [)icasso. Eirrsteirl. Stravirrskl', Lrliot' Grahatll' atrcl Ciarrclhi' Nerv YoIk: Basic Rooks'

(ilorer...l. A.. Ronrrirrg. R. R., & Relnolds. C. R. (l:cls.) (l9lt9).IIantlbooli of creativitl'Nett'

York: Pletlttttl [)ress

(iuillorcl.J.I'.(I()61).Tltett(tlttrcttf ltttnttrttitttelligcttcc'Neu'York'NY:McGrau'-llill

,arold I_r. A.clerso, (r;c1.) ( lg5g). Crcttrittit! ntrd its ctrrrit,rtritttt (.'1dtrrc.ssa.s r)re'setttatl trr rlte

ltttardi,scipliltttrl,s.l'ttt]ltl,sir'l tltt ('t.cttlil'it.|,, }Iicltigtttt Slt.llc Littit,el.,silr,/. Nerl,Yor.li: ['larllcr &

?)
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10. Hernlin. S.. AllNood. c'. N,l. & l]. R. N4artin (l:cls.)(2004). Crcative kno$'ledge ettvironrrtents:

The inll,ences o, crcirtivity in resc:rrch lrntl innovation. Clhelterlltalll: llclrvarcl E'lgar'

11. Khancirvalla,P.N..(1988).FourthEl'e:Exccllencethroughcreativi$"wheelerPublishers'
12. Khanclrvalla, I)radipN.(2003). Corponilccrarfiit,i4':Thex'itttrittgcrlgc.Ne$'Delhi (lndia):1'ata

MoGrtrrv Hill Dducatiorl Pril'ate l'irnited'

13. Kirton.M..l.(1994).Atlaptors,&inrtovators:StYlcsof creatiYitl'antlproblcntsolring(ll

eclitiorl). New Yolk: l{oLrtledge'

14. Krrhrr. R. L. (trcl.) (l9tt8). Iltrtrrlhrtrtk.fttr Crctrlit'c rrtttl Itrtrrt','rttiva llttttugcr'r' Neri York:

IVlc(i rarv- [-lill.

15. OSHO Intenrati0rral [:()unclation. ( 1999). Crcrrtir,itr' [.lnlcashirrg tlte !-orces Within / OSIIO' St'

\'lartitr Press: Neu Yolk'

16. Runco. M. A. & [)r.itzer" S. R. (Ecls.) (1g99). E,nc\cloperli:r ol'Crc:rtiYitr'. Sarr I)iego: Acacienric

I) ress.

17. I{Lrrrco. M.A. anci Alberl. It.S. (L.ds.) (1990). Tltutrics of'Cretilivit.1'. Ner',r'btt|y Pa|k. cA: Sage

l)Lrt-l I ic at itlrl .

18. Stein. M. I (1975). Stinrulrrting creativitv: Group l'rocedures' NY: Acadenric I)ress'

19. Sternber.g.R.J. (lrd.) (1999). [lanclbooh of creativit'r'. ('ar..briclge : canrbriclse Lirriversit) Pt'ess'

20. Srer.rrber.g. R..1.& l.trba11. T.l-. (1995). Dcl.r'irtg tlte crorvtl' C'trltivrrting creativitY irr a cttlture

of ctlnlbrntitl'. 'l'he Free 1'l'ess' Neu' Ytlrk'

2l' Sterrltrer.g. Il.. J. (]003). Wisclorll. Intelligence lltltl Creatir,itr,sr,nthesized. C'arrlbriclge

tJrrit'ersitr [)ress.

22. Ster.rrberg" Il...l . 1t./cl.)( lgttli).'l'lre nature ol'creatiritr': C'ontentltorill\' 1ls'rchological

pelspcctives. Carllbricige: Citrlrbriclge Urlil e lsitr l)re ss'

23. 1'aylor. l{os (2013). Creativitl'nt Worh Cogarr Page'

24. 'forrance P. Ir. (19(r5).lie$arding CreatiYe llcltaviour' Etrsleu'oocl ci1'1's' N'J': Prerrtice Hall'

25. \\1est.M.A.arlcl []arr.J. l-.(t:ds.)(1990). Itttttll,ttlitlttnndcrculit,i0,rttwttrk:Psycholttgicul uttd
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LEGAL FRAME,WORK OF HUMAN RESOURCE MANAGEMENT
(FT-EC-HRA-404/40s)

(Effective front B:rtch 2019-21)

. The Factory Act, 1948.

o Contract I-abour Act,1952.
. The Minin-rurn Wages Act, 1948.

o Payment of Wage Act, 1936.

. Equal Retnuneration Act, 1976'

o Paytnent of Bonus Act, I 965.

o Payrnent of Gratuit,v Act, 1912.

. Proviclent Funcl and Miscellaneous Provisions Act, 1952.

. Ernployees Cor-r"rpensation Act, 1923'

. Ernployees State Insurance Act, l94B'

. Child Labour Prohibition Act.

o Bonded Labour Prohibition Act'

Suggested lleadings :

Cl.raiye, B I{ l-arv and llocedure olDepartmental Enquiry irr Private and Pr-rblic Sector. I-itcknor'v,

Eastern L,arv CotlPanY.

Mal5otra. O p.'l'he l.arv ollnclustrial DispLrtes. Vol.l ar.rd Il. tlornbay'N.M.'fripathi'

Malik, P L. llandbook o1'Irrdustrial l-arv. Lttckt16lr, Eastel'n Book.

Seth.D.D'IrrclrrstrialDisprrteAct.lg4T.Vot.I&II.Borrrbay.

Srivastava S.Cl. IndLrstrial Relations and I-aboLtr [.2]\\'. Ner'v Delhi' Vikas'

N.D.Kaporlr.N4ercatrtileI,au,.SttItanChaIrdatrdSot-ts.NelvDellri.

Mishra I-.. case l.ar\s on Itrclustrial I{elatiorls, E,xcel Bool<s. Neu'I)ethi.
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